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ÏÐÅÈÌÓÙÅÑÒÂÀ FMCG

Âëàäèìèð Õìåëåâ, 

áèçíåñ-òðåíåð-ïðàêòèê, êîíñóëüòàíò ïî êîììåð÷åñêîé 
äåÿòåëüíîñòè, ñîçäàòåëü îòäåëîâ ïðîäàæ; vkhmelyov.ru

FMCG ÏÐÅÄÑÒÀÂËßÅÒ ÑÎÁÎÉ ×ÀÑÒÍÛÉ ÑËÓ×ÀÉ 
B2B-ÏÐÎÄÀÆ. À ÝÒÎ ÇÍÀ×ÈÒ, ×ÒÎ ×ÀÑÒÜ 

ÏÎÄÕÎÄÎÂ ÈÇ FMCG ÂÏÎËÍÅ ÏÐÈÌÅÍÈÌÀ 
È ÄÀÆÅ ÆÅËÀÒÅËÜÍÀ Â B2B.
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1. ÎÏÛÒ ÏÎÑÒÐÎÅÍÈß 
ÝÔÔÅÊÒÈÂÍÛÕ ÊÀÍÀËÎÂ 
ÄÈÑÒÐÈÁÓÖÈÈ

ÂÀÆÍÎ ÒÎËÜÊÎ ÇÀÍÈÌÀÒÜÑß ÐÅÊËÀÌÎÉ 
ÍÅ ÄÎ ÐÀÑÑÒÀÍÎÂÊÈ ÒÎÂÀÐÎÂ ÍÀ ÏÎËÊÀÕ 
ÌÀÃÀÇÈÍÎÂ, À ÐÎÂÍÎ ÍÀÎÁÎÐÎÒ. ÈÍÀ×Å – 

ÄÅÍÜÃÈ ÍÀ ÂÅÒÅÐ!
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2. ÍÀÂÛÊÈ ÏÅÐÅÃÎÂÎÐÎÂ 
È ÇÀÊËÞ×ÅÍÈß ÑÄÅËÎÊ
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3. ÌÅÒÎÄÛ ÏÐÎÄÂÈÆÅÍÈß 
ÏÐÎÄÓÊÒÎÂ

4. ÓÏÐÀÂËÅÍÈÅ 
ÀÑÑÎÐÒÈÌÅÍÒÎÌ 
È ÊÀÒÅÃÎÐÈÇÀÖÈß
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5. ÎÏÒÈÌÈÇÀÖÈß 
ÏÐÎÈÇÂÎÄÑÒÂÅÍÍÛÕ 
ÏÐÎÖÅÑÑÎÂ

6. ÑÎÂÐÅÌÅÍÍÛÉ ÑÅÒÅÂÎÉ 
ÐÈÒÅÉË ÍÀÓ×ÈËÑß 
ÍÅ ÒÎËÜÊÎ ÕÎÐÎØÎ 
ÏÅÐÅÏÐÎÄÀÂÀÒÜ 
Ó ÑÅÁß Â ÐÎÇÍÈÖÅ 

×ÓÆÈÅ FMCG-ÒÎÂÀÐÛ, 
ÍÎ È… ÏÐÎÈÇÂÎÄÈÒÜ 
ÈÕ ÑÀÌÎÑÒÎßÒÅËÜÍÎ, 
Â ÔÎÐÌÀÒÅ ÊÎÍÒÐÀÊÒÍÎÃÎ 
ÏÐÎÈÇÂÎÄÑÒÂÀ.

Íóæíà áóäåò ïîìîùü èëè ïî-
ÿñíåíèÿ – îáðàùàéòåñü.

Åñëè âàì ïîíðàâèëñÿ ýòîò ìà-
òåðèàë – ìîæåòå ïîäåëèòüñÿ 
ñ êîëëåãàìè.


