
ÌÀÐÊÅÒÈÍÃ Â B2B È B2G: 
ÒÅÕÍÈÊÈ ÝÔÔÅÊÒÈÂÍÎÃÎ 

ÏÐÎÄÂÈÆÅÍÈß

-

ÐÀÇÍÈÖÀ ÌÅÒÎÄÎÂ 
ÏÐÎÄÂÈÆÅÍÈß 
ÒÎÂÀÐÎÂ È ÓÑËÓÃ 
Â B2C, FMCG, B2B, B2G
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ÎÒËÈ×ÈÒÅËÜÍÛÅ ×ÅÐÒÛ 
ÏÐÎÄÀÆ Â «ËÞÒÎÌ» 
B2B È Â B2G
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ÂËÀÄÈÌÈÐ ÕÌÅËÅÂ, 
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×ÒÎ ÄÅËÀÒÜ
ÌÀÐÊÅÒÈÍÃÓ?
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ÏÐÎÄÀÂÖÀÌ ÍÓÆÍÎ ÁÛÒÜ 
ÃÎÒÎÂÛÌ Ê ÒÎÌÓ, ×ÒÎ ÈÕ ÍÅ ÁÓÄÓÒ 
ÐÀÑÑÌÀÒÐÈÂÀÒÜ ÊÀÊ ÏÎÒÅÍÖÈÀËÜÍÛÕ 
ÏÎÑÒÀÂÙÈÊÎÂ, ÅÑËÈ ÎÍÈ ÍÀÌÅÐÅÍÛ 
ÏÐÎÄÀÂÀÒÜ ÒÎËÜÊÎ ÁÅÇ ÍÀÐÓØÅÍÈß 
ÇÀÊÎÍÎÂ.
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